Internet Marketing Tips
By Micah Sachs, Online Managing Editor, InterfaithFamily.com

When searching a keyword in a search engine like Google or Yahoo!, two kinds of search results will appear:

1. Natural Search (or Organic Search) Result

2. Paid Search Result

	Natural Search refers to the search results that are listed on the lefthand side of the screen. These are free, and are based on how relevant your site is to the chosen keyword.
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Natural Search Results (above)

	Paid Search refers to the search results that are listed on the righthand side of the screen. Advertisers pay the search engines for these listings. Google AdWords is the most popular form of Paid Search.
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Paid Search Results (above)


The first step in optimizing your site for Natural Search or setting up a Paid Search campaign is thinking like a potential user: Who are they? How would they search for your service or program? What words would they be familiar with? What words would they not be familiar with? By thinking like a potential user, you can best determine what words or phrases they will search by. These are called keywords.

Before you embark on a Paid Search campaign, you want to do everything you can to optimize your page to produce the best Natural Search results. Why? BECAUSE IT’S FREE! And ultimately, people click far more on Natural Search results than they do on Paid Search results. 
NATURAL SEARCH

There are four pieces to optimizing your placement in Natural Search
:
1. Relevant content. If you want to target particular keywords, use them throughout your site, even if it occasionally seems repetitive. Nothing is more important to Google’s search function than relevant content. For those of you that have content-poor sites (e.g., your site only includes contact information and information about several programs), you may want to consider adding content to drive more visitors to your site. InterfaithFamily.com would be happy to share content with you to help drive visitors to your site.

2. Title of the page. The title of the page should be reflective of the keywords that you would like people to find you by. If you have a Hebrew name for your program, include that only as part of the title of your page. For example, if your program is Gesher, don’t make the title of your page simply Gesher, make it “Gesher – Resources for Interfaith Families, Info on Jewish Holidays and Rituals” or something along those lines.
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Title of the page (underlined)
3. Incoming links from relevant sites. The more incoming links you have from relevant sites, the higher your site is placed in natural search. Generally speaking, this means that if a lot of sites that also use the word “bar mitzvah” link to your site, and your site uses “bar mitzvah” many times, your site will come up high in the natural search results for bar mitzvah. This means you should ask as many relevant sites to link to you as possible. Relevant sites could include:
a. Synagogues in your area

b. Jewish agencies in your area

c. Other outreach programs throughout the country

d. InterfaithFamily.com (many of your programs are already linked through Connections in Your Area)

e. JOI.org

f. Jewish blogs, such as Jewschool.com and Jewcy.com

4. Search engine optimization. This covers all of the invisible or semi-visible aspects of the page, including:
a. Keywords. Otherwise known as “metatags,” keywords are embedded in the code on your page. Talk with your tech person and give them a list of keywords that you think people searching for your services would use. There is no limit to the number of keywords you can include, although I believe Google stops paying attention after about 10 keywords.

b. Description. This is a short summary of the page’s content. Use good keywords in this description. This is helpful in two ways:

i. It helps improve your ranking in natural search.

ii. When users see your listing in natural search, they will see this concise summary underneath the title of the page, which will make it more likely that someone will click through to your site.
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Notice the concise, descriptive summary.
c. URL. This is your webpage’s address. You may or may not have control over the addresses of individual pages, depending on how your website is set up. But generally, the more comprehensible the web address (e.g., http://www.forward.com/articles/america-backed-arabic-tv-network-comes-under-fire/), the better.

d. The structure of your site. When Google maps your site, it likes to see a simple straightforward structure. If a page is not linked through a menu or tab on your site, Google will not be able to find it. Ask your tech person if your website’s sitemap is optimized for search engines.

PAID SEARCH

Once you’ve optimized your page for Natural Search and waited two or three weeks for Google to catch up, you may still want to drive more visitors to your site through Paid Search. To set up a Paid Search campaign, follow the following steps:
1. Go to http://www.adwords.google.com.

2. Sign up for an account.

3. If you have a tech person who will manage the account or want all the possible options for the account, choose Standard Edition. Otherwise, use Starter Edition.
4. The Starter Edition signup will guide you through choosing a geographical location for your ads, the language for your ads, the keywords for your ad, the text for your ad, the payment method for your ad and the monthly budget for your ad.

5. After filling out all this information, you will be prompted to set up an account.

6. Once you set up an account, you will be asked for billing information. From there, you can activate your ad.

MORE ADVANCED INFORMATION:

If you have a tech person who is comfortable with HTML—the basic code websites are written in—you should sign up for Google Analytics (http://www.google.com/analytics/), the best web traffic-tracking system online. If your web statistics come from a non-Google Analytics traffic-tracking program, such as NetTracker or WebTrends, the numbers you use may be inflated, anywhere from 50% to 1000% (that’s not a misprint). 
Google Analytics allows you to track traffic to each individual page on your website, track how long people stayed on the site, track how they got to the site, track what pages they left the site from, track where your visitors are from, and much, much more. Google Analytics also allows you to track goals from your AdWords campaign; that is, you can track directly what percentage of people who clicked on your ad filled out your on-line signup form.

� Keep in mind, with all Natural Search optimization, that it will take at least a few days for Google to take notice of your changes. It is not instantaneous. Google’s good, just not that good.
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